
HOW	TO	CHOOSE	AN	LED	SIGN	
AP Design will serve as a valuable source of information, providing product details, project management 
and solid recommendations. We will help you learn other important considerations that will help you 
�ine tune the requirements for your project. 

Selecting
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Right

	

Sign

	  

 
How you plan to use your LED sign will affect the size, resolution and model that’s right for your 
location. Will your sign be seen by fast-moving highway traf�ic from a long distance or at close range by 
a mixture of pedestrian and vehicle traf�ic? What kind of content do you plan to display? Do you plan to 
use still images or animation, or both? Is a double-sided or single-sided sign structure needed, or will the 
digital sign be mounted to a wall? 
 
Technical factors like viewing distance, traf�ic speed, space restrictions and zoning constraints also 
affect this decision. Replacing a manual reader board or retro�itting an existing sign plays a role in 
installation considerations. The sign experts at AP Design can help analyze each of these factors to help 
you select the right sign for your location. 
	
Pitch,	Resolution	and	Viewing	Distance 
The pixel pitch is effectively the resolution of the sign. The tighter the pitch, the higher the resolution. 
Our 8mm & 10mm high resolution models are best for close viewing, while the wide pixel pitches in 
our 15.85mm & 19.8mm are meant for signs higher from the ground and farther from traf�ic. A quick 
way to estimate the viewing distance is to change the pixel pitch, in millimeters, to meters for an 
estimate of the viewing distance needed. 
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What	Size	Sign? 
To determine the appropriate size for your location, take in to consideration the speed and type of traf�ic, 
distance from the roadway, space restrictions,  zoning constraints and desired sign content. 
	
Sign	Content 
Take some time to think about how you will use your sign, because sign size and resolution can impact 
the type of message content you’ll be able to display. Smaller signs are best suited for text and simple 
logos, while larger sign sizes have more �lexibility displaying a variety of layouts like logos, text and 
product images. Detailed product images will be best represented on a high resolution sign. 

Budget 
As with most big purchases, quality, features and size will all affect the price of your LED sign. It’s 
important to remember that an LED sign should not be viewed as a capital investment. Instead, look to 
your marketing and advertising budgets. 
Unlike traditional advertising methods, LED signs offer incredible value and ongoing return on 
investment. Consider this: when you invest in an LED sign, you control the “publication” of your 
message. You won’t lose time and money getting an ad into circulation. Instead, your advertising will 
reach people when they’re most able to act on it. 
We’ve seen business owners sacri�ice quality for price and purchase an inferior, imported product only 
to have it replaced a few months later. A low price can be enticing, but your initial savings may cost a lot 
more than you bargained for. The fact is your investment in an LED sign is just too large to gamble your 
success on a cut-rate product. 

Time	to	Upgrade 
Digital displays have evolved over the last decade to provide better graphics, more colors, better 
software, and they have become more energy ef�icient. Upgrading to a newer LED sign can save you 
money and give you access to new innovative features. 
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